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Strategies for thé agri-food sector
and rural areas — dilemmas of development
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Interviews of companies and stakeholders
ﬁ

A total of 60 interviews were -condueted in the
four countrics ’ ﬂﬂﬂ'&v
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Intensity of Foreign Direct Investments, FDI (%)
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Denmark :
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Success factors of food export
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Success factors of "food export

Diverse foodstuffs
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Ways,of differentiation

”Responsibility is important on the domestic market

and in the neighbouring countries, but it is not a
sales argument on the global markets, where
customers are not ready to pay any extra for it.”
(Denmark — industry)

ic, GM-free, lactose-free,
en—-free, vegan, protein rich,
local, Private Label, ways of
production, wvarious dimension of
@ ronsibility, ethical production,
animal welfare, environmental
production, footprints,
traceability etc.
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Case — Swedish meat chain: ..
“addingwvalue with cooperation
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The quality factors of Swedish meat

1. Swedish animal welfare is the best in
the world

2. No salmonellain Swedish meat

3. Swedish pigs get the least antibiotics
in the EU

4. Swedish pigs can keep their tails

Swedish pigs help maintain the

traditional countryside

6. Swedish pigs create jobs to Sweden
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http://www.ica.se/icas-egna-varor/sortiment/kott/vi-gillar-svenskt-kott/
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The lion share of raising
the valuation and value of
meat was taken by retail
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Lithuania |
Estonia |
Latvia

Hungary :
Slovakia |

Portugal ‘
Poland |

CzechR. |
Greece

Slovenia A‘

Italy

Spain |
France |
Belgium
Sweden

Eu2s N 12, %
Netherlands A_ 11,7%
Denmark | 11,3 %
Germany | 10,5 %
Austria | 9,5 %

Ireland | o5 %
Luxemburg | .4 %
Great-Britain | S, %

Source: OECD




Conclu31ons

Growth for food;processorﬁ and
retailers: domestic market or FDI




